SE OR
OFF ORp
EST.1987

BAROSSA

Wither Hills

MARLBOROUGH-NEW ZEALAND

CREATED IN THE VINEYARD

B A= "

iy
ARGENTO

CELLARSQ KEY

thecellarkey.com
info@thecellarkey.com

Argyle - Willamette Valley, Oregon

Founded in 1987 by winemaker Rollin Soles, Argyle Winery is one of the
most celebrated growers and producers of Sparkling Wine, Chardonnay
and Pinot Noir in the New World. Argyle is a ‘grower first’, farming 100%
of its own fruit on 650 acres of hillside sloping vineyards.

Cellar Key Wines: Brut
Willamette Valley Pinot Noir

St Hallett - Barossa Valley, Australia
Established in 1944, with winemaker Stuart Blackwell at the helm since
1973, St Hallett is renowned for producing benchmark Barossa Valley

Shiraz from vines of up to 120 years of age.

Cellar Key Wines: Poacher’s Blend (Semillon Sauvignon Blanc Riesling)
Gamekeeper’s Shiraz Cabernet
Faith Shiraz

Wither Hills - Marlborough, New Zealand

Named after the majestic Wither Hills, with vineyards strategically sited
throughout Marlborough’s Wairau Valley, the Wither Hills team takes a
hands on approach to winegrowing with focus on Sauvignon Blanc and
Pinot Noir.

Cellar Key Wines: Sauvignon Blanc

Argento - Mendoza, Argentina
Argento, meaning silver in Latin, sources from high altitude, cooler
climate vineyards in the Uco Valley of Mendoza. Fruit purity, vibrancy

and elegance are the hallmarks of the Argento style.

Cellar Key Wines: Malbec

CELLAR§¢ KEY

2D Barcode Technology

Bringing the Experience of a Winery
to the Palm of Your Hand

Argyle, St Hallett, Wither Hills, Argento



How is the Cellar Key Used?

1. Confirm your smartphone has a 2D code reader or
download for free at getcellarkey.com.

2. Scan the Cellar Key 2D code*.

3. The Cellar Key menu loads onto your Smartphone

screen to explore:

- Videos
- Winery
+ Winemaker

- Tasting Notes

- Vintage Notes

+ Reviews

- Pairings/Recipes

- Share (via email and social media)

4. Cellar Key is also available on desktop PC via

thecellarkey.com

*The Cellar Key 2D code is a 2 dimensional QR (Quick Response) barcode loaded with

rich content that can be accessed with any cell phone with a camera and web access.

Smartphone Usage is Exploding Promotional Tools BE“.AR KEY
Smartphone User Demographics are the Most Desirable Wine Consumer Hang Tags, Shelf Talkers, Case Cards, Brochures, Tent Cards
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Smartphone Adoption in the U.S.
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